65

wﬁ’ﬂgmﬁ@ﬂmﬁmﬂ’meﬁm N1UTIYINTISVIaNYT

FIHIRNHIBANTINARDANANG RS Biteundn 143 wisefie
Tasenbnanangns
1. nnandaAnuiall 32 wdigfia
- ﬂ@ju%fmmmmzﬂ'ﬁﬁmﬁ 9 wiaefin
- NANATINUBYAEATURLRIANFATERS 9 ysdhafim
- NFNATINYIANTRTUAAIAPNERS 12 nidaefin
- NFHATINITEERIAIUNANTTH 2 wdagfia
2. NNIATAURINE Tisiaandn 99 wHanfin
- Arunu 24 wiefin
- Aruen Taiiloand 75 vidagfin
- ArenteAy 45 yadgfin
- Areniaen Taitiaendn 30  wagfia
- ngRATIAINERTTRNNE Tifiannda 15 vidaefia
- ngrATAEdsmARasiendn iflesndn 15 ysdgfia
- Al ~Taidi-
3. NNIPRYNADNES Tiiaandn 6 wiiefin

4. MHAIAITTHNUSEAUNTISDINYTN 6 LA



66

ASTUINIAT
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Listening and Speaking in English
001102 ®.8. 102 NISEIULATNITTEUATEIBINGY
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Usage of the Thai Language
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Man and Quest for Knowledge
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Reading and Literary World
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Information Technology and Modern Life
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Statistics for Everyday Life and Work
wazideni3ewdn 6 nuaeAn annnszuasdTsesatyi
201114 aan. 114 Angneansasuandenbilanilaqii
Environmental Science in Today’s World
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Religions and Thai Local Wisdoms for Tourism
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Tourism and Hotel Marketing
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Cultural Tourism

NI NN NN SV IBITien

Tourism Development Planning
madantagsimindien

Tour Management
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Meeting, Incentive, Convention and Exhibition Business
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Tourism Event Operations
HANTINLANNITYiBNTieauaznissanTs

Tourism Impact and Management
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Airline Business and Ticketing Reservation
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Tourism and Hotel Research
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Accommodation Management
N199ANIINANTATT

Restaurant Management
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International Hotel Chain Management
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Front Office Management
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Housekeeping Management
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Food and Beverage Service
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Listening and Speaking in English
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Introduction to Tourism Industry

A5 lEAEn e

Usage of the Thai Language
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Man and Quest for Knowledge
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Reading and Writing in English
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Introduction to Hotel Industry
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Religions and Thai Local Wisdoms for Tourism
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Creative Tourism
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Passenger Transportation
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Cultural Tourism
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Tourism Event Operations
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Professional Ethics and Law for Tourism and Hotel
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Tourist Behavior
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MAnSAnENT 2
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